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the Leuven Centre for Global Governance Studies and submitted on 3 May 
2013. This included a draft of a survey to be sent to local and regional 
authorities. The Leuven Centre for Global Governance Studies received further 
comments by the Committee of the Regions on this draft report and submitted 
its finalized report on the 16 May 2013.  In June, 
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authorities and directed towards the public. These public authorities are not only 
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decision-making, and political structures, as they have emerged in the course of 
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not say clearly whether it aims to change opinions or attitudes or whether it 
�P�H�U�H�O�\���µ�O�L�V�W�H�Q�V�¶���D�Q�G���µ�L�Q�I�R�U�P�V�¶���´�����0�H�\�H�U������������������������ While interviews with EU 
officials in the context of this study show that the EU Institutions, like the 
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Initiative, 32% answer in September 2012 that it is �³not very likely�  ́and 35% 
answer that it is �³not at all likely�  ́�W�K�D�W���W�K�H�\���Z�R�X�O�G���³�X�V�H���W�K�H���(�X�U�R�S�H�D�Q���&�L�W�L�]�H�Q�V�¶��
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disinterest, indifference and political disenchantment, or even non-voter turn 
outs as a form of protest and opposition against the EU. 
 
Figure 3�����3�H�U�F�H�S�W�L�R�Q�V���R�I���³�9�R�L�F�H�´���R�I���(�8���F�L�W�L�]�H�Q�V  
 

 
 
Source: 
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latest Member State, the results are pointing to the belief that the voice counts 
by 48% while 45% said that it did not count.  Overall, these findings suggest 
that the EU Institutions, its Member States, and possibly LRAs need to persuade 
most of the EU citizens that their voices matter. If these findings of the 
Eucang/ometer are representing a motivation to go to vote, then these findings 
do indeed represent the need to explain to EU citizens why their vote matters 
and 
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 �7�R�Z�D�U�G�V���O�R�Z-�Y�R�W�H�U���W�X�U�Q�R�X�W�V���L�Q��
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are situated towards the lower end of voter turnouts (27,7% and 28,45%). There 
are also large variations of voter turnout within Member States. The Romanian 
example shows a maximum of 49,41% in one of the observed units, while 
another observed unit only showed a voter turnout of 16,31%. The same holds 
true for other Member States, including the so-�F�D�O�O�H�G�� �³�R�O�G�´�� �0�H�P�E�H�U�� �6�W�D�W�H�V����
where differences between the highest voter turnout and lowest voter turnout are 
quite evident (see, for example, Finland, France, Germany and Italy). Next to 
these variations, the overall low voter turnout 
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national elections because the alienation of voters from the EU political parties 
is larger than in the national context (Grand/Tiemann 2012). 
 
At the same time, variations in voter turnout and low/high voter turnout in the 
European Elections 2004 (see Table 1) can be explained by linking it to the 
national political context (Rose 2013: 108). For example, as it was shown 
above, compulsory voting matters in the national context; moreover, the overall 
satisfaction of voters with the quality of national governance 
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Committee of the Regions  
 
�7�K�H�� �(�X�U�R�S�H�D�Q�� �&�R�P�P�L�V�V�L�R�Q�¶�V���³reinforcing partnership�  ́ approach aims to 
coherently develop a European public sphere by a close cooperati
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�� �³�>�«�@engaging with citizens and debating on Europe: the CoR plans to 
help the EU restore public confidence, with the aid of the European Year of 
Citizens and European citizens' initiatives launched with a view to the 2012( )-
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3 The support of local and regional 
authorities for the EU communication 
strategy 2014 �± An Empirical Assessment 

 
3.1 Introduction  
 
This 



 

36 

that LRAs require to communicate on the EU. Not only will this lead to a 
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local authority for each country in the EU Member States. We used this 
definition for our selection of contacts on the regional level. The data was 





 

39 

surveys are generally very low. Given the information that is required for this 
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States (29%). Ove
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network of informa
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Table 8
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To summarize, rather than an overarching trend towards digital communication 
channels, the survey points to a mix of different communication tools, digital or 
print, which are parts of the overall toolkit that LRAs use to communicate on the 
EU. 
 
Table 9: LRA willingness for communicating the EU in the 2014 elections 
 

 
# % 

Yes 14 36% 
No 6 15% 
�'�R�Q�¶�W���N�Q�R�Z 10 2
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 �$�E�L�O�L�W�\���R�I���/�5�$�V���W�R���&�R�P�P�X�Q�L�F�D�W�H���R�Q���W�K�H���(�8
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Table 12: Frequency of LRA communication on the European Union 
 

 Every day 







 

51 

effective than the more specialised websites of EDIC. However, the overall 
perception of effectiveness is covered in another part of the survey. 
 
The effectiveness of local and regional communication tools is indeed an 
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regimes in Eastern Europe and issues related to enlargement in the Western 
Balkans. One respondent tried to summarize the tasks of communicating the EU 
beyond EU funded projects like this: �³�9�H�U�\���L�P�S�R�U�W�D�Q�W���L�V���W�K�H���F�R�Q�W�D�F�W���Z�L�W�K���\�R�X�Q�J��
people to commun
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Table 14: Existence of Annual LRA Budgets assigned to communicating the 
role of the EU 
 

 
# % 

Yes 9 23% 
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this respect, local and regional authorities were asked whether they agreed that 
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�V�L�W�X�D�W�L�R�Q�´���Z�K�L�F�K���O�H�G���W�R���³�S�X�E�O�L�F���V�S�H�Q�G�L�Q�J���F�X�W�V�´��that the need for external funding 
increases. Still, as one other respondent points out, an increase of funding is 
always welcome, but not always necessary
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communication officers often also take on communication  on the EU in 
addition to their other communication tasks. 
 
Table 19 shows how local and regional authorities responded when asked about 
whether LRAs think it will be possible or not possible for them to support the 



 

60 

In addition to these findings, some LRAs commented on why they think it was 
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communicators and information givers in the context of the 2014 European 
Elections. 
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Table 21: LRA use of media in the campaign about the European Elections 
2014 
 

 # % 
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3.4 Findings 
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In general, the summarised results mentioned above point to a mixed picture 
concerning the communication potential of LRAs. On the one hand, a vast 
majority of LRAs are already communicating on the EU. They indicate that they 
do so mainly in the context of EU funded projects and in collaboration with 
other cities, regions or EU Institutions. However, when it comes to 
communicating the European elections there is either a reported lack of 
willingness or indecisiveness involved. In this respect, there is the finding that, 
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campaign needs to be based on a variety of communication tools. What is more, 
LRAs 
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more specifically.       Actors on the European level should take these concerns 
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